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A . . A : ql#
nswer either in English or in Assamese. (ii) Scope of retailing are :

1. Choose the correct option from the following: <odl IR AR 2 ¢
1x8=8 (a) Breaking Bulk
o A9 A R IR Sfeay ¢ siely Frere
(1) S < approach towards (b) Holding the stock
managing a retail business that takes. ' g G 31@5 BE
advantage of environmentally fri A
f .
A e yiiriendly (c) Providing different services
| Rfon Gl SRR
- TP AT T G 2 f | o cEes,  (d) All of the above
% = ,'T'\ X S NG
(a) - Airport Retailing { 1‘\ 87T @W
; R TR ] Sl i@) Which of the following is an internal
(b) Green Retailing Ly 'l?é/ retail environment ?
o8 YRal IR o (INCO] SISl Y5 TPIE AR 2
(c) E-Retailing ; (a) Demographic Forces
24l AR ' Gl =fE
(d) Chain Retailing or ; (b) Economic Forces
RISIECR S i wdftfes *ife
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(c) Store Image
B9 2R Wiw
(d) Socio—CglturaI Factors

RIRIEE s e

(1{}) Basic retail store layouts includes -

B : '
;ggwg W@G@awﬂ%wfm@

(@) Straight floor plan

CARATSRT et iR
(b) Diagonal floor plan

SR SRR A
(¢) Angular floor plan

GSHIR S sifimaE

(d) All of the above

ST SIGI3CHR5|

O (A IS 21
(@) Regular customer interaction - '

RUSEIERICE Tk i G e
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(b) Administrative Errors
CRIRITEAAC

(c) Accura-te Record-keeping
e o FFw

(d) Use of Security.Tags
el (5919 A

(vi) Which of the following is not a retail
image dimension ?

o RCD! Yl IR TR I R
(a) _Locational ‘convenience
Fiale AR
(b)) Merchandise unsuitability
(c) Value for price
WA AOF o0
(d) Saies effort and store services

RPR AmE =% B9 @Rl
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(vii | :
) represents how a retailer is | (c) Direct Selling

perceived by consumers and others. limeoRieE [
——— AR I IR 3531 Rt |
o O GG | ili
. ) (d) Catalog Retailing
(@) Image I R W
: | r 7 ; ' - 2N Wiite \‘fery short answers to the following :
(b) Sales ' | (any six) 2x6=12
Bt oS T 2l oIS §io Sed #l ¢ (Reieal Zwor)
(c) Profit Define Hypermarkets.
Il AR AKe! ol |
d
(d) Non¢ of the above What is retail environment ?
G o 4l #iiRee T e
(vii) Which of the following is not a nop. (i) What is window displays ?
store retailing format ? (IS AL Al e 2
ST (A A B9 G B '
\ @T%W? : (iv) Mention two responsibilities of a store
(a) Direct Mail Retailing ; manager. ' -
CARBTRI TiReg 3t | % RS 7o) Mg SrEd 4|
(b) Depart | ;
ﬁﬂ;ﬂ ment.Store (/) What is ‘Global Retailing’?
2192
=i | it g S
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vi e y 5 8 ! : o
(vi) Define store Interior. : : (ii) Discuss the main features of retailing

% W NeGHF PG| m | in India.
(vii) Define convenierice store - _\-ali‘«q'\')?iﬂq Lol GRS 3E CAMBPTR ST
3 9|

HR B9 e fay

iii) Explain the qualities of a store
(viti) What is centralised bUYIng'D (i) plai q

manager.
LTS T 5
M e G B9 ~REIERE GeEE T2 el
(UC) What is digital
1% signage ? . 1~ (iv) What are the radvantages of rural
fefersat ot i fovs Ve N retailing ?
SURS AN
(x) Mention any two challenges in invent % AN are Ypa1 Rera R &6 F
nananesi n ory VST ;
LN d" £ (v) Explain the different types of non-store
S&T- W I Elﬂi ' “"_’ 3 9 O
1 | PlereT 70! ﬁww o N retail formats.
| : 79 3pa R Rien «@ee wfEmR 32’
3. Write answer to the foIIOWing ! (an m|
: . !;xiozrg _ (vi) Discuss the concept of atrium.
woTS IR Sag et ¢ (R sy  GoRANS ARE!T S
() Design a guidelines for an effectiv. (vii) Explain the objectives of inventory
ive ' :
retailing, | . management.
WMW_WQWW%WW; : Wq@‘q"@fﬁ@ﬁw ] q2ene, |
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(viii) State the factors that affect a retail store

interior. ,
EAl B foed Tewie el (ol sRaEE
T |

4. Answer the following questions : (any two)

10x2=20
TS RIS Oed 14l ¢ (gt )

() What is retail management ? What are
the reasons for growth of retai] sector

in India ? 5
ﬂ@qfqﬁ?VﬁTﬁmﬂﬁ$?Fﬁ¢5¢ﬁ53§€iﬂ@q/%

(W) Explain the different formats of store
- retailing. Also explain their g
and disadvantages. '

%%W%@%WW%@H
51908 LA TN BN ST ez |

(i) Discuss the various tools of sajes
promotion in retailing.

ﬂ?ﬂﬁﬁﬁYﬁﬁﬂﬁﬁéﬁ?WEQFW§QWGW$HEHH

dvantages

BOS5 GA 104 ' 10

ket logistics ? Discuss the

i hat is mar ; T RN
(iv) Wha f market logistics.

importance O

< Gl TREPI I 52 P AT
T STl

(v) Explain the various amenities available
in a retail mall for shoppers.

=iz ol |
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